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Creative Presentation

Introduction

Hello, my nameis
Avie Vu

As a Growth Manager, | focus on building and scaling full-funnel growth
systems across acquisition, activation, retention, and lifecycle. My
experience spans paid media, CRM, email automation, content, SEQO,
and localized GTM, with a strong emphasis on using data to identify
growth opportunities and prioritize high-impact experiments. At
ComacPro and FPT School of Business & Technology, | managed end-to-
end growth initiatives—from campaign strategy, audience
segmentation, automation, and A/B testing to KPI tracking, conversion
analysis, and budget optimization. I've improved funnel performance by
reducing acquisition inefficiencies, strengthening lead nurturing and
retention, and building scalable workflows that connect Marketing
more closely with Sales and Product. My approach combines structured
experimentation, performance analysis, and cross-functional execution
to drive sustainable, measurable growth.
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Creative Presentation

my education

Although | originally studied Accounting, | recognized early in my
academic journey that my strengths leaned toward creativity,
communication, and problem-solving. By my second year of
university, | made a deliberate decision to shift into marketing—a
field that allowed me to combine analytical structure with strategic
creativity. Today, as a Marketing Manager, | leverage both
disciplines to deliver balanced, data-informed solutions that
support brand growth and help clients achieve measurable
outcomes.

National Economics University

Major: Accounting
GPA:32/4

@avie.vu avievu.com
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personal skills

| combine strategic growth thinking with strong creative execution to build brands and
campaigns that are both compelling and performance-driven. My strength lies in turning
business goals into clear positioning, scalable content systems, and multi-channel growth
strategies that support acquisition, engagement, and conversion.

Creative Direction

Strong sense of visual identity, brand positioning, and storytelling, with experience
shaping creative concepts that stay consistent across campaigns and channels.

Content Strategy

Ability to plan and structure multi-platform content around audience needs, funnel
stages, and business objectives—balancing brand building with measurable
performance.

Copywriting

Clear, concise, and conversion-focused writing for social media, paid campaigns, landing
pages, CRM, and other marketing touchpoints while maintaining a consistent brand voice.
Growth & Digital Marketing Execution

Hands-on experience across paid media, social, CRM, lifecycle marketing, SEO, and full-
funnel campaigns, using performance data and experimentation to continuously improve
acquisition, activation, and conversion.

Vietnam, United States avie.vu114@gmail.com



MARKETING & GROWTH PORTFOLIO

MARKETING
&S GROWTH

Full-funnel acquisition, lifecycle, multi-channel and organic growth across fintech, executive
education, fashion, beauty and F&B.

MARKETING & GROWTH MANAGER

+240% 23B -32% 4,000+

BRANDS & PROJECTS PEAK TRAFFIC GROWTH VND PEAK REVENUE BEST CPA REDUCTION USERS - CURRENT

SELECTED WORK

01 COMACPRO Marketing Manager - 2823-Present 02 FSB Digital Mkt Manager - 2023-2024
03 The Rustico Marketing Comms Manager - 2021-2023 04 Junhee Digital Marketing Specialist - 2020-2021
05 Nem & Nom Digital Marketing Specialist - 2024 06 Vegan Super Content / Digital Content - 2022
07 ZDHMOHEV Growth Manager - 2026-Present

CONTACT

[ email ] - [ phone ] - [ city / country ]



PORTFOLTIO / CASE 07 / CURRENT ROLE GROWTH MANAGER
2026 - PRESENT

EDGE - SEO/AEO/GEO + LIFECYCLE GROWTH

ZOLTMONEY

Cross-border remittance fintech - diaspora & NRI money transfer

(N D R I D e D R R R R R R A I R R I R I R A I A A R I R R I I R R R I R D

Building the organic + lifecycle growth engine for a multi-corridor remittance app. Owning content, SEO, email and new-corridor GTM across
three send regions and three destinations, with a user base now past 4,000 in India and 300+ in Vietham & the Philippines.

4,000+ 300+ $12.8K 948 180+

USERS USERS REVENUE ORGANIC INSTALLS SE0 / AEO / GEO POSTS

¢ ORGANIC GROWTH (SEO/AEO0/GEO) ¢« LIFECYCLE & EMAIL ¢ NEW-CORRIDOR GTHM

Built a pillar-cluster content engine across remittance, tax Rebranded and launched email programs, nurture Drove Vietnam & Philippines go-to-market with social

and fintech, plus corridor and currency landing pages, all sequences and broadcast, with onboarding and corridor- calendars, creator briefs and Meta ads, diaspora targeting
optimized to scale for search and LLM citation and to feed launch journeys that lift activation and bring users back to and 3-language app-store listings to open new corridors.
organic installs. transfer again.

SCOPE

SEO/AEOQ/GEO - Lifecycle / Email - Social - App Store - Brand -
Localization
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PORTFOLTIO / CASE 01 / FIRST PROJECT MARKETING MANAGER
2023 - PRESENT

EDGE - PAID USER ACQUISITION

COMACPRO

B2B construction machinery - Vietnam & Southeast Asia

(N D R I D e D R R R R R R A I R R I R I R A I A A R I R R I I R R R I R D

Ran full-funnel marketing for a heavy-equipment manufacturer scaling across Vietham & SEA. Built a performance-marketing engine that
lowered acquisition cost, sped up conversion and kept a steady flow of qualified pipeline into Sales.

2.8x -32% +28% o

QUALIFIED INBOUND LEADS COST PER ACQUISITION EMAIL » SQL NEW MARKETS

¢ GROWTH & USER ACQUISITION ¢ LIFECYCLE & CRM ¢ BRAND & MULTI-MARKET

Full-funnel acquire - activate - retain with a paid + Automated journeys in Salesforce Marketing Cloud Owned core messaging, localized content and landing
organic mix (Google Ads, SEO, TikTok, LinkedIn). Layered (Journey Builder, Email Studio), with segmentation, lead pages for five market launches, keeping one brand voice
retargeting and ad-quality work to cut wasted spend and scoring and routing so Sales worked the warmest leads while adapting offers and proof points to each region.
push CPA down by a third. first and follow-up stayed under two hours.

SCOPE

Strategy - Paid + Organic - CRM / Lifecycle - Brand - Localization
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PORTFOLIO / CASE 02 / BLOCKCHAIN PROJECT MARKETING SPECIALIST

ORAICHAIN

Al-powered blockchain ecosystem - Web3 infrastructure

WEBZ - AL - ECOSYSTEM MARKETLNG

I I I I I I I I I I I I I I I I I I I Jo ™ ! I I ! I I I I I I I I I I I ! I I ! I I I I I I !

Supported product and ecosystem marketing for an Al-powered blockchain project, helping translate technical blockchain concepts
iInto clearer messaging across community campaigns, launch support and ecosystem communications.

+48% 4+ T+ +25% 4.5K+

COMMUNITY GROWTH AMA / COMMUNITY CAMPAIGN & LAUNCH SOCIAL ENGAGEMENT REACH / IMPRESSIONS
ACTIVATIONS ASSETS

e COMMUNITY & ACTIVATION e CAMPAIGN & PRODUCT SUPPORT e MULTI-MARKET REACH

Grew community by 48% through ongoing Delivered 7+ campaign and launch assets, Expanded communication across 4 countries /
content, AMA sessions and engagement-led supporting 1 product launch and 2+ ecosystem / communities, generating 4.5K+ reach and
activations across multiple channels. partner campaigns. improving social engagement by 25%.

D i iracams | | @) Famumrammons | | Q) Bocessconmnsemace e R s



Oraichain
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Scheduled for 2022



PORTFOLTIO / CASE 02 / SECOND PROJECT MKT EXEC > DIGITAL MKT MANAGER
2023 - 2024

EDGE - LEAD-GEN & FUNNELS

FSB

Executive education - MiniMBA, leadership & transformation programs

(N D R I D e D R R R R R R A I R R I R I R A I A A R I R R I I R R R I R D

Owned full-funnel acquisition for an executive-education institution, pairing paid social funnels with email nurturing and a fresh performance-
tracking system. The program beat its high-intent lead target and hit 158% of KPI| on the new setup.

+240% 117% 158% 1.2B 2.3K

ORGANIC + PAID TRAFFIC HIGH-INTENT LEAD TARGET OF KPI VND ANNUAL BUDGET QUALIFIED LEADS

¢ PAID ACQUISITION & FUNNELS ¢ EMAIL & LEAD NURTURING * PERFORMANCE & ASSETS

Full-funnel campaigns for MiniMBA, CX events and Built and optimized email workflows (welcome, event Ran daily cross-channel tracking through a new reporting
leadership programs across Facebook, Zalo, YouTube and reminders, re-engagement) that lifted nurturing efficiency system for near-real-time optimization, and produced
email, managed on a ~1.2B VND annual budget with weekly and moved more high-intent leads from first interest to TVCs, key visuals and event materials to keep creative on
reallocation toward the best-converting funnels. enrolment. pace.

SCOPE

Strategy - Paid Social - Email / Lifecycle - Events - Creative - Analytics
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PORTFOLTIO / CASE 03 / THIRD PROJECT MARKETING COMMS MANAGER
2021 - 20235

EDGE - MULTI-CHANNEL & REVENUE

THE RUSTICO

Men's fashion - leatherwear & vintage-inspired apparel

(N D R I D e D R R R R R R A I R R I R I R A I A A R I R R I I R R R I R D

Led multi-channel marketing & comms for a men's fashion brand, aligning every campaign to sales targets and budget efficiency. Turned
Facebook, TikTok and organic into a revenue engine that grew period-on-period revenue by 42%.

23B +42% 3.6B 12.5K 6

VND REVENUE REVENUE GROWTH VND BUDGET MANAGED ORDERS CLOSED SALES CHANNELS

¢ MULTI-CHANNEL CAMPAIGNS ¢ BRAND & CONTENT ¢ PERFORMANCE & DELIVERY

Built quarterly and monthly comms plans across Facebook, Directed content production, visual direction and brand Monitored KPIs, optimized metrics and coordinated Sales,
TikTok, Zalo, website and offline, allocating a 3.6B VND storytelling, keeping a consistent look and tone across production and partners so activations shipped on time,
annual budget toward the channels and formats with the every media asset and seasonal drop. on brand and at high quality.

strongest return.

SCOPE

Strategy - Multi-channel - Brand - Content - E-commerce - Offline
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PORTFOLTIO / CASE 04 / FOURTH PROJECT DIGITAL MARKETING SPECIALIST
2020 - 2021

EDGE - PAID ADS & CPL

JUNHEE

Premium beauty center - semi-permanent makeup, skincare & aesthetics

(N D R I D e D R R R R R R A I R R I R I R A I A A R I R R I I R R R I R D

Ran paid acquisition for a premium beauty center, optimizing audiences and daily performance to lift lead quality and bookings while cutting cost
per lead by 25% across Facebook, TikTok and Zalo.

-25% +40% 73K 17K

COST PER LEAD REACH & ENGAGEMENT FACEBOOK FOLLOWERS TIKTOK LIKES CHANNELS MANAGED

¢ PAID ADS & LEAD QUALITY ¢ CONTENT & PRODUCTION ¢ SOCIAL STRATEGY

Ran paid ads across Facebook, TikTok and Zalo, refining Shaped content concepts, short-form video and campaign Built social strategies to spotlight new services, customer
audiences and tracking daily performance to raise lead visuals aligned to the premium aesthetic, including before- testimonials and clinic expertise, growing reach and
quality and booking rates while bringing cost per lead and-after and seasonal campaigns produced with the engagement across a /3K-follower page.

steadily down. beauty team.

SCOPE

Paid Ads - Social - Short-form - Lead-gen - Production
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PORTFOLTIO / CASE 05 / FIFTH PROJECT DIGITAL MARKETING SPECIALIST
2024

EDGE - SOCIAL & LIFECYCLE

NEM&ENOM

Vietnamese street food - London - freelance

(N D R I D e D R R R R R R A I R R I R I R A I A A R I R R I I R R R I R D

Drove social, content and lifecycle for a Viethamese street-food brand in London, combining food-led content with seasonal campaigns and
email to push reservations and takeaway up 28% while growing the community.

+35% +28% K 4 p.

SOCIAL ENGAGEMENT RESERVATIONS & TAKEAWAY COMMUNITY CHANNELS FLAGSHIP SEASONS

¢ SOCIAL & CONTENT + WEB & SEO ¢ EMAIL & SEASONAL GTHM

Produced Instagram and Facebook content built on food Handled website updates (menu, landing pages, seasonal Ran seasonal go-to-market for Christmas and Tet plus
photography, short-form video, promos and event-driven events) and wrote SEO-optimized Food Blog articles to ongoing email (newsletter, promos, reminders) with
campaigns, with a performance-led mix that lifted bring in steady organic discovery month over month. optimized subject lines and CTAs to drive repeat visits.

engagement by 35%.

SCOPE
Social - Content - SEO - Email - Web - Seasonal GTM
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Vietnamese Street Food
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Our Custom... Nom Nom Highlights Highlights JAN 19 DECEMBER  NOVEMBER | hang Viét Nam

Vietnamese bar & restaurant

street, Islington, London, United Kingdom
4 8770

9@yahoo.com

ABOUT STORY = BOOK TAKEAWAY EVENTS FOOD BLOG CONTACT

OUR STORY

Nem Mem is a traditional vietnamese restaurant based in
London. Qur story begins in 2015 but our passion for food
starts long time ago...

Exclusively crafted by our head chef, innovations of Vietnamese
cuisine guaranteed to delight.

See more...
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Nem.nom.london
23 thang 11 lic 18:20 - J7 Rockin' Around The Christmas Tree - Brenda Lee - &

.; . Discover Delicious Dishes on Tet Holiday in
Northern Vietnam

% 2

It's time... to book your Christmas table &
All | want for Christmas is... YOU at our table ... Xem thém

Discover Delicious Dishes on Tet Holiday in
" Northern Vietnam
» & . o




PORTFOLIO / CASE 06 / SIXTH PROJECT CONTENT CREATOR / DIGITAL CONTENT
2022

EDGE - CONTENT & BRAND

VEGAN SUPER

Clean Korean-made vegan cosmetics - lip tint, eyeliner & skincare

(N D R I D e D R R R R R R A I R R I R I R A I A A R I R R I I R R R I R D

Crafted product-led content for a clean-beauty brand, turning ingredient research into accurate, conversion-oriented posts that built credibility
and engagement around a Korean-made, clean-beauty positioning,.

2.2K 8 ? KR

COMMUNITY REACHED PRODUCT LINES SHADE BREAKDOWNS SAVED-POST INTERACTIONS CLEAN-BEAUTY POSITIONING

¢ PRODUCT CONTENT ¢ RESEARCH & POSITIONING ¢ BRAND CONSISTENCY

Wrote product-focused Facebook content with long-form Researched ingredients, benefits and USPs to craft Worked with the brand team to keep messaging, visuals
captions, feature breakdowns and usage guides across lip accurate, conversion-oriented content that held up to and product storytelling consistent across every launch
tint, eyeliner and skincare lines, built to inform and convert. scrutiny and reinforced the clean-beauty positioning. and shade release.

SCOPE

Content - Copywriting - Product Research - Brand - Social
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Role: Freelance Marketing Leader

Timeframe: 2020 - Present

Business: Full-stack marketing leadership across digital assets (Bitcoin/crypto), digital gold platforms, women's fashion brands, and F&B retail. Projects include
AiionGold, Lufina, Impactus, FnB clients.

Key Responsibilities:

* Developed end-to-end marketing strategies tailored to each industry, including positioning, messaging frameworks, and content architecture.
* Built brand identity systems and managed cross-channel executions: social media, performance content, email, PR, KOL/creator activation.

» Collaborated with product/tech teams to translate complex financial and blockchain concepts into simple, user-friendly narratives.

 Oversaw campaign planning, community engagement, and acquisition funnels to support both launch-stage and growth-stage objectives.
Key Achievements:

* Delivered successful brand launches with unified identity systems across 4 diverse industries.

* Improved digital customer acquisition through refined content and performance-driven funnels.

» Positioned brands with clear messaging that supported rapid market acceptance and long-term differentiation.
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HAKIMI
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My work is guided by creativity, darity, and a long-term
Vision: to grow continuously, to refine my craft with intention,
and to help brands tell stories that create real impact. Every
project is an opportunity to contribute, to leam, and to
deliver better value than the day before.



thank you

Email: avie.vu114@gmail.com Phone: 096.230.3315 FB: Avie Vu
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	introduction
	Hello, my name is Avie Vu
	As a Growth Manager, I focus on building and scaling full-funnel growth systems across acquisition, activation, retention, and lifecycle. My experience spans paid media, CRM, email automation, content, SEO, and localized GTM, with a strong emphasis on using data to identify growth opportunities and prioritize high-impact experiments. At ComacPro and FPT School of Business & Technology, I managed end-to-end growth initiatives—from campaign strategy, audience segmentation, automation, and A/B testing to KPI tracking, conversion analysis, and budget optimization. I’ve improved funnel performance by reducing acquisition inefficiencies, strengthening lead nurturing and retention, and building scalable workflows that connect Marketing more closely with Sales and Product. My approach combines structured experimentation, performance analysis, and cross-functional execution to drive sustainable, measurable growth.
	Vietnam, United States
	avie.vu114@gmail.com
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	my education
	Although I originally studied Accounting, I recognized early in my academic journey that my strengths leaned toward creativity, communication, and problem-solving. By my second year of university, I made a deliberate decision to shift into marketing—a field that allowed me to combine analytical structure with strategic creativity. Today, as a Marketing Manager, I leverage both disciplines to deliver balanced, data-informed solutions that support brand growth and help clients achieve measurable outcomes.
	National Economics University
	GPA: 3.2/4
	@avie.vu
	avievu.com
	Vietnam, United States
	avie.vu114@gmail.com
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	personal skills
	I combine strategic growth thinking with strong creative execution to build brands and campaigns that are both compelling and performance-driven. My strength lies in turning business goals into clear positioning, scalable content systems, and multi-channel growth strategies that support acquisition, engagement, and conversion.
	Creative Direction
	Strong sense of visual identity, brand positioning, and storytelling, with experience shaping creative concepts that stay consistent across campaigns and channels.

	Content Strategy
	Ability to plan and structure multi-platform content around audience needs, funnel stages, and business objectives—balancing brand building with measurable performance.

	Copywriting
	Clear, concise, and conversion-focused writing for social media, paid campaigns, landing pages, CRM, and other marketing touchpoints while maintaining a consistent brand voice.

	Growth & Digital Marketing Execution
	Hands-on experience across paid media, social, CRM, lifecycle marketing, SEO, and full-funnel campaigns, using performance data and experimentation to continuously improve acquisition, activation, and conversion.
	Vietnam, United States
	avie.vu114@gmail.com

	Creative Presentation

	freelance projects
	Role: Freelance Marketing Leader
	Timeframe: 2020 – Present
	Business: Full-stack marketing leadership across digital assets (Bitcoin/crypto), digital gold platforms, women's fashion brands, and F&B retail. Projects include AiionGold, Lufina, Impactus, FnB clients.
	Key Responsibilities:
	• Developed end-to-end marketing strategies tailored to each industry, including positioning, messaging frameworks, and content architecture.
	• Built brand identity systems and managed cross-channel executions: social media, performance content, email, PR, KOL/creator activation.
	• Collaborated with product/tech teams to translate complex financial and blockchain concepts into simple, user-friendly narratives.
	• Oversaw campaign planning, community engagement, and acquisition funnels to support both launch-stage and growth-stage objectives.

	Key Achievements:
	• Delivered successful brand launches with unified identity systems across 4 diverse industries.
	• Improved digital customer acquisition through refined content and performance-driven funnels.
	• Positioned brands with clear messaging that supported rapid market acceptance and long-term differentiation.


	freelance projects
	My work is guided by creativity, clarity, and a long-term vision: to grow continuously, to refine my craft with intention, and to help brands tell stories that create real impact. Every project is an opportunity to contribute, to learn, and to deliver better value than the day before.
	thank you
	Avie Vu


